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ABSTRACT

As 'Big data’ has been one of challenging issues, development of new services using Social Network Service (SNS) which is its typical
example became active. SNS has developed as a media where everyone communicates at real time and the number of SNS opinion
analyzing services is increasing. Meanwhile, new approach to acquire and analyze twitter data becomes necessary in TV advertisement
system. This paper proposes LiveAD system, which store and analyze big data such as twitter data as well as analyze TV advertising
effect based on twitter dafa. As a proof of concept, the proposed system has been implemented collecting and analyzing twitter data
using Hadoop. The result of collected information over the system increases the chance of analyzing TV advertising effect on twitter
in reakime.
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spread effect
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